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Savvy Salon

DISTINCTION
mobile businesses, like food trucks, 
are booming, so i thought, why not 
create a chic, mobile nail salon? The 
mani-camper can go anywhere—to 
a business, home or event. The 
idea is a fun way to give my clients 
a new experience. The camper is 
based in my hometown of amarillo, 
Texas, and i travel throughout the 
state. i’ve gotten a great response 
and inquiries from other states as 
well, so expanding The mani-
camper is something i’m thinking 
a lot about. right now, i’m the only 
tech, but i do hire freelancers for 
events, when needed.

THE LOOK
The vintage camper is fairly small, 
so my main goal was to make it 
seem bigger (i used a lot of white to 
brighten the interior). i also wanted 
the space to feel a bit retro and i 
wanted a girly color palette, so i 
incorporated rose Quartz, the 2016 
pantone color of the year, into my 
[interior and exterior] design. There 
are also turquoise and copper 

accents, including a vintage-
inspired fridge.

THE CLIENTELE 
i do private appointments, parties 
and events, most often for women 
in their 20s, 30s and 40s. Birthday 
parties for little girls, ages 6 to 12, 
have also been popular. appoint-
ments generally last one hour and 
range in price from $35 to $55. 
Events can run from two hours 
to a full 8-hour day with fees that 
range from $200 to $500. 

Owner: Amber Morgan
Year Opened: 2016
Location: Amarillo, TX
phone Number: 806.676.5542
Ho urs of Operation: Tue.-Sat., 
9 a.m.-6 p.m. for appointments;  
weekly, 8 a.m.- 9 p.m. for events.
Website: themani-camper.com

The Mani-Camper

IN-DEMAND 
SERVICE
The most popular service is 
a gel manicure with nail art. i 
charge $35 and the service 
includes a full manicure (filing, 
cuticle maintenance, buffing, 
etc.), gel polish application 
and nail art. 

THE GOODS
i use Gelish. i find it to be 
extremely consistent in ap-
plication and wear, and my 
clients love the colors. i also 
use mac nail polish because i 
worked with the brand during 
new york Fashion Week; they 

have amazing, vibrant colors 
and are constantly coming 
out with something new.

SOCIAL 
MEDIA
This business is visual, so 
instagram is the most impor-
tant social media for clients to 
see the work that i do. also, 
i wanted to include everyone 
in the camper renovation 
process, so it’s chronicled in 
full on instagram. (my Dad and 
i did the work ourselves!)

PRAISE
i love it when a client walks 
into The mani-camper for the 

first time. They often don’t 
know what to expect when i 
tell them about it, so seeing 
the look on their face when 
they step inside is priceless. 
it’s just so different [from a 
traditional salon].

ADVICE
if you believe in something, 
go for it. if you end up 
making a mistake or fail-
ing, that’s just part of the 
process; it’s still some-
thing to be proud of. The 
mani-camper was a huge 
undertaking, but i’m so glad 
that i went for it. i didn’t let 
my own doubt (or anyone 
else’s) stand in my way.
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